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Empty food courts, declining sales figures, and stricter hygiene regulations
have created problems for gastronomy operators in shopping centers.
Alternative concepts are therefore in high demand.

INTERVIEW JOANNA FISHER TALKS ABOUT THE NEW ECE GROUP
DEVELOPMENT SUPERNOVA LJUBLJANA RUDNIK BECOMES ONE OF SLOVENIA'S BIGGEST MALLS
DESIGNER OUTLETS THE SWISS MARKET IS SATURATED AND FIERCELY COMPETITIVE
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DEAR READER,

When we developed this latest issue of ACROSS (4/2020), we planned to do a cover story
about the recovery curve during as well as of the Covid-19 crisis. It was supposed to say that
the pandemic is more or less under control and how the economy and therefore the place-
making industry gradually finds its way out of this crisis. The dramatic increase of infections
all over Europe, which resulted in restrictions and variations of lockdowns, thwarted this plan.

P R E M I U M FAS H I O N Instead, we take a closer look at food and beverage providers, who are particularly affected by
O U T L ETS I N E U RO P E the Covid-19 crisis. As you know, restaurant areas have been expanded massively in European

 GOTHENBURG retail properties throughout the last decade, from approximately five to 15 percent and more.
After all, they were hailed as a ray of hope for the industry when combined with entertainment
facilities, to compete with online retail. Innovative gastronomy and leisure concepts were
supposed to increase the quality of stay and therefore make the mall the place to be. This
approach may now backfire, as we have to keep our distance from people and particularly
avoid gatherings in general. We asked what this means in practice and how the players could
potentially make a virtue out of this necessity, since the food & beverage sector is still very
much alive and kicking. It will definitely come back from this, and dining will continue to be a
trend. Read our cover story to learn which opportunities are currently in play for the further
@ PRAGUE development of exciting concepts.

@ AMSTERDAM

@ WROCLAW

@ FRANKFURT ) ) ) ] )
We also report on the newly organized ECE Group in our latest issue. Joanna Fisher, who will

manage the business segment ECE Marketplaces as its CEO, talks in her interview about
Q@ ZURICH current challenges and further strategies.

| hope our latest issue will be an informative and profitable read for you.

Stay healthy!

Q@ PORTO

Reinhard Winiwarter
@ LISBON Publisher of ACROSS Magazine
@ PALMA r.winiwarter@across-magazine.com

@ SEVILLE WWW,across—magazine.com
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extensive refurbishment of its C&A
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Living the Customer Experience ....65
bonprix’s “fashion connect” Store
Concept in Hamburg Has Won This

Year’s “World Retail Award”

The Urgency of Getting “Localism
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Many on the European continent seem to
think that we live in a free world, under-
pinned by free market economics, and
that our comparative wealth is unassaila-
ble. But the market that we now operate
in is anything but free. Retail is perhaps
the sector in which this is most searingly
obvious

“You Just Have to Play Your Cards

Landlords have assets at their disposal
that e-commerce lacks. That allows for a
unique mix of services and experience
under a single, local roof, says Markus
Porvari, Founder of Hyperln
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Ingka Centres’ First Acquisition
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The company has purchased the “6X6”
building in downtown San Francisco
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In Poland, 2020, a turbulent year, has
brought about many changes in the retail
market. Covid-19 has not so much initiat-
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The event takes place in Berlin on
January 20, 2021
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