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DEAR READER,

Those who know me a little better know that | am a very optimistic person in any case. And |
also think that optimism and a clear view forward are quite good tools, especially in the current
times. | was particularly looking forward to this issue of "ACROSS-The European Placemaking
Magazine". THE COMEBACK-our cover title— is an expression of this aforementioned optimism.

The entire placemaking industry is facing major challenges. These have been accelerated or
even intensified by the Covid pandemic and the associated rapid developments in the online
and digital sectors. Nevertheless, challenges are there to be met. We've been busy researching
and talking to many international industry experts over the past few weeks. The results are
our 10 strategies for future-proof vibrant places.

| hope you enjoy reading our latest, informative issue and, above all, keep a clear view of the
interesting challenges that await us.

Reinhard Winiwarter

Publisher of ACROSS Magazine
r.winiwarter@across-magazine.com
www.across-magazine.com
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Reshaping Tomorrow’s Retail
Land 6
Commentary by Cindy Andersen

Realization of Shopping Centers as
a Marketplaces .
PropTech Column by Peter Tonstad

Retail Must Match Net Zero Ambitions
with Actions ... 12
Commentary by Eleni Polychroniadou

Crisis-Resistant Outlet Centers ...... 14
Commentary by Giles Membrey

A Look at Moscow ................ccccceee 16
Commentary by Grigory Pecherskiy

St James Quarter.................c..cc.cc.o.....
Recently St James Quarter, a transforma-
tion in Edinburgh, opened phase one via
the launch of its 79,000-square-meter
shopping galleria
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Immofinanz Ventures into Italy.......26
According to COO Dietmar Reind|, the fact
that efficient and high-quality retail parks
have not been developed in Italy is the
reason behind the company’s entry into the
Italian market via its Stop Shop brand

Cause for Celebration in Ukraine’s
Kharkiv ..........cooiiiiiiiice 30
The shopping center Nikolsky opened

its doors

It Will be August 26, 2021 .. .31
On this day, lkea Westbahnhof Wien opens
its doors after two years of construction in
Vienna

The Rebirth of an Institution.
The Parisian luxury department store
La Samaritaine was originally opened in
1869 and had been closed for 16 years.
Now it is back open for business

“Major Cities Will Continue

0 Grow” ..o 34
And, according to Herman Jan Faber, Global
Head of External Clients and Business
Development at Redevco, metropolitan are-
as are in need of transformation. The com-
pany is diversifying its portfolio and capture
the opportunities that arise as cities evolve
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The Comeback .................cccceee 38
How the placemaking industry emerges
stronger from the pandemic. Our 10
strategies for future-proof vibrant places

Building a Bridge Between Online and
Offline Shopping . .
Commentary by Sebastian Baumann

Global Tax Deal Is Not Enough ...... 54
European Council of Shopping Places
Column by Joost Koomen

Brick-and-Mortar Retail Must Be
Bolder—and Well-supported .......... 55
Commentary by Christine Hager

Comparison of Online Retail in
Europe
There are significant and surprising
differences in the affinity for online
shopping—even across the individual
countries

Forum Gdansk: A Case Study in Mall
Operations ...........c.cccoeiiiviiienn. 58
The shopping center that was opened in
2018 by Multi Corporation in the Polish
port city is a prime example of strategic
digitalization in retail real estate

What the Digital Shopper Really
Wants ..o 60
From login processes and registrations to
password confirmations and SMS codes,
to delivery men ringing doorbells in vain,
and more. The reality of online shopping
has its pitfalls

Modern Lighting for Shopping
Centers ..o 62
Anticipatory planning of natural lighting not
only reduces energy consumption, but it
also increases the quality of stay for people
at shopping centers
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“Upbeat Sounds, Such as Pop, Soul,
and Funk, Are in High Demand” .... 66
Shopping areas, which owe their appeal, in
part, to the vibrant atmospheres that are
generated by larger crowds, are currently
constrained by the safety measures that
have been put into place as a result of Cov-
id-19. Well-curated music can be used to fill
the vacuum. Arndt-Helge Grap, Managing
Director of Radiopark, understands this

Outlet Retailing’s Strong
Emerge ..o 70
Commentary by Brendon O’Reilly

News from Designer Outlet
Hautmont ... 71
The two-phase project in the north of
France will cover a GLA of 20,000 sq m
and will feature 120 fashion and lifestyle
brands as well as leisure facilities, food
offers, and other customer services
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Recently Opened ..............cccooeene 72
The Outlet City in Metzingen in the
German state of Baden-Wiirttemberg

has added another attraction: the
L'Osteria restaurant
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Pandemic (Still) Stops Recovery in
Retail Markets.................c.cccccee 74
Global Retail Attractiveness Index remains
weak in Europe. Poland, Germany, and
Ireland are new top trio in index. UK the
only market to see an increase

Retail Share of Private Consumption
Has Increased ... ... 76
... for the first time in years—during the
coronavirus pandemic—-according to a

GfK study on the European retail sector,
which analyzed the key indicators for
2020 and 2021

Mipim .. 78
The two-day event which features an exhi-
bition area, conferences, and numerous
networking opportunities will take place at
the Palais des Festival in Cannes from
September 7 to 8, 2021

Expo Real ........cccooeiviiiniice, 79
Expo Real 2021 will be held from

October 11 to 13 at the trade faire

center in Munich
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