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RETAIL PARKS WERE LONG CONSIDERED A  
NECESSARY EVIL. HOWEVER, THEIR IMAGE  

CHANGED DRASTICALLY AS THEY DEFY ONLINE  
RETAIL DUE TO THEIR FUNCTION AS LOCAL  

SUPPLIERS. THEY NOW HAVE THE FULL SUPPORT 
OF CUSTOMERS, TENANTS, AND INVESTORS.
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less. You won’t be able match this speed – not even in your new running shoes! 
www.ece.com/digitalmall

 Visit us at 
EXPO REAL  

B2.340

190902_191_1546-19_ECE_AZ_DM_30min_Across_210x275_V01.indd   1 02.09.19   10:34

ACROSS 
E-PAPER:

FREE DOWNLOAD 
NOW!



Facebook.com/across.magazine.europe Twitter.com/@across_magazine Linkedin.com/in/reinhardwiniwarter Xing.com/profile/Reinhard_Winiwarter

DEAR READER, 
They were once regarded as the pariahs of retail real estate. For quite some time, they were 
completely ignored by big institutional investors on account of their dimensions and design – 
at best, they were ridiculed. This picture has dramatically changed over the last five years. 
These days, retail parks are the undisputed shooting stars of retail real estate properties.  
Their resurgence and metamorphosis are based on a number of factors. 

Progressive professionalization with regard to the development and management of retail real 
estate has gradually made its way to retail parks, albeit with somewhat of a delay. Large real  
estate companies now bundle this special real estate business within their own companies and 
departments. Investors have also discovered their love of retail parks and have taken to the 
yield guarantors to supplement their portfolios. This trend is on the rise. Comparatively low 
rents, flexible space design, and simple logistics systems for deliveries have also made retail 
parks attractive to retail companies, which have, thus far, almost exclusively settled in prime 
city locations. 

At present, however, the actual drivers for the dynamic development of retail parks are con-
sumers. They desire easily accessible centers with high-quality gastronomic offerings and an 
appealing ambiance, and they appreciate the one-stop shopping experience that includes free 
parking. 

In short: The retail park renaissance is in full swing. Naturally, this is also currently reflected  
in the development pipelines of European developers. 

In the current issue of ACROSS, we take a detailed look at the retail park phenomenon.  
As usual, you will also find information on the most important deals, developments, and trends  
in the retail real estate industry. 

To that end, I wish you an enjoyable and rewarding review of this issue of ACROSS. 
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The shopping centres of tomorrow will be micro-cities – focusing on the consumer experience, social interaction, and the 
creation of communities. High-tech heavyweights will coexist with small independent shops and urban gardens. Because 
the right blend is the key to a truly successful investment. Partner with us to shape the future of shopping. Benefit from our 
strengths as a global real estate asset and investment management company, with over 45 years’ experience and 31 billion 
euros of assets under management. Interested?

Katharina von Schacky Global Head of Shopping Center Investments
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