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CNCC’S GONTRAN THURING SEES FRENCH SHOPPING CENTERS AT A TURNING POINT
HB REAVIS BUILDS THE MIXED-USE SCHEME STANICA NIVY IN BRATISLAVA
AUSTRIA’S FIRST OUTDOOR CENTER IS ABOUT TO COME TO PARNDORF
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DEAR READER,

They were once regarded as the pariahs of retail real estate. For quite some time, they were
completely ignored by big institutional investors on account of their dimensions and design —
at best, they were ridiculed. This picture has dramatically changed over the last five years.
These days, retail parks are the undisputed shooting stars of retail real estate properties.
Their resurgence and metamorphosis are based on a number of factors.

Progressive professionalization with regard to the development and management of retail real
estate has gradually made its way to retail parks, albeit with somewhat of a delay. Large real
estate companies now bundle this special real estate business within their own companies and
departments. Investors have also discovered their love of retail parks and have taken to the
yield guarantors to supplement their portfolios. This trend is on the rise. Comparatively low
rents, flexible space design, and simple logistics systems for deliveries have also made retail
parks attractive to retail companies, which have, thus far, almost exclusively settled in prime
city locations.
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At present, however, the actual drivers for the dynamic development of retail parks are con-
sumers. They desire easily accessible centers with high-quality gastronomic offerings and an
appealing ambiance, and they appreciate the one-stop shopping experience that includes free
parking.

In short: The retail park renaissance is in full swing. Naturally, this is also currently reflected
in the development pipelines of European developers.

In the current issue of ACROSS, we take a detailed look at the retail park phenomenon.
As usual, you will also find information on the most important deals, developments, and trends

in the retail real estate industry.

To that end, | wish you an enjoyable and rewarding review of this issue of ACROSS.

Reinhard Winiwarter

Publisher of ACROSS Magazine
r.winiwarter@across-magazine.com
WwWw.across-magazine.com
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HB Reavis is developing Nivy Station in the
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conurbation there with, among other
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range will serve as a particular highlight. A
water fun park is scheduled to follow during
the second expansion phase
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company’s primary concern

IMAGE: MULTI IBERIA

“Romania Is one of the Countries
with the Most Promising Markets in
SEE” ..o 38
Supernova Group entered the Romanian
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According to a current survey by Ingka
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change their behavior to reduce climate
change, but many ultimately did not act.
The main reason is because they don’t
know what they can do. This demonstrates
the importance organizations have in
helping individuals drive change
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Retail parks were long considered a neces-
sary evil. However, their image changed
drastically as they defy online retail due to
their function as local suppliers. They now
have the full support of customers, tenants,
and investors
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under the Frunpark umbrella brand for
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new schemes have to be innovative

and compelling. In CEE, the market is
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In April 2018, the ownership structure of
Westgate Shopping City in Zagreb changed.
ACROSS talked with Denis Cupic, Head of
Asset Management at Westgate, about the
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European country, with more to follow
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The Union Investment index analyzes

the attractiveness of the top European
markets

Westfield London Launched the

First Al-Powered Store .................... 70
“The Trending Store” tracked more than
400,000 early adopters and innovators
from 150 countries and 1,000 cities from
across the globe in an effort to identify
the next big trends. Garments and ac-
cesories were then stocked based on
items that were trending in real time
across social media
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umdasch has unveiled the next phase of
the Knightsbridge store renovation
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More than 700 exhibitors from 43 coun-
tries have already registered for the lead-
ing international trade fair for seasonal and
festive decorations
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The international trade fair for real estate
and investments takes place from October
7109, 2019 in Munich
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