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DEAR READER, 
They were once considered the jewels of the retail world. They impressed with elegant architec-
tural design in their initial formation phase in the second half of the 19th century and became 
the first monumental temples of consumption for the sophisticated European bourgeoisie.  
Like no other retail format, the big European department stores accurately represented the  
spirit, atmosphere, and social changes of the Fin de Siècle. In retrospect, department stores 
were far more than self-contained places of fulfilment for upscale needs of consumption.  
They were contemporary witnesses and drivers of socio-economic progress. On the way towards 
the 20th century, department stores became part of women’s new societal roles, who found 
work there and emerged as bourgeois and self-confident consumers at the same time. Émile  
Zola even dedicated an entire novel to this retail format with “The Ladies’ Paradise.”

The glamor of the good old days has mostly faded today. Department stores currently lead a 
meagre life among the ranks of retail properties. Why is that? When and why did department 
stores miss the jump into the postmodern world? A look at the, at times, seemingly helpless 
business strategies of big European department store chains is further proof for this develop-
ment. Losses, store closures, and the seemingly futile battle against the strongly increasing  
online retail sector make industry experts strike up a full-throated requiem for this once so  
beloved retail format. Can department stores yet be saved at all? Which contemporary concept 
would be necessary to sustainably stop the extinction of European department stores?  
We asked ourselves this and many more questions, dear readers, in our latest print issue of 
ACROSS. Spoiler alert: The end of department stores is not yet written in stone. Quite the  
opposite is true. The “rediscovery” of inner cities by professional retail provides and could  
provide these “dinosaurs” of a past era with quite prospering future opportunities. One would 
only have to seize them.

With this in mind, I hope you benefit from your informative read and wish you a successful start 
into this year’s spring.
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The Value of PropTech in Property 
Management and Retailer  
Engagement   ....................................  46 
With 2019 heralded as the coming-of-age 
for PropTech, owners and managers of real 
estate are under increasing pressure to  
understand the value of technology when 
making key tech investment decisions

Ecological Use of Roof Areas  ........  48 
Unibail-Rodamco-Westfield has opened  
its first urban farm on top of So Ouest in 
France. The products are sold directly to 
customers, inside a dedicated pop-up  
store within the shopping center

Handling Digitalization as Must  ....  50 
The parameters for successful shopping 
center marketing are changing, reports 
Guido Beddig, Managing Partner at Kintyre 
Investments, in an interview with ACROSS. 
The marketing team must be familiar with 
new media 
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ROS Retail Outlet Shopping Goes 
More Local and Pop Up  ..................  53
Commentary by Thomas Reichenauer

Offering a Shopping Experience 
Worth Travelling for  .......................  54
It was only five years ago that VIA Outlets 
was launched. In an interview with 
ACROSS, COO Otto Ambagtsheer talks 
about consolidating the current portfolio 
of 11 assets, expanding the Fashion Club 
loyalty program, and debuting hot local 
brands like BALR. and Nikkie

Transforming Shopping Centers into 
Omnichannel Platforms  ..................  6
Commentary by Philipp Sepehr

The Emotional Connection with the  
Always Connected Consumer  ..........  7
Commentary by Dolores Bañón

Which E-Commerce? How Malls Can 
Morph into Tech Businesses, too ..... 10
Commentary by Katharina von Schacky

Retail Property Sector Remains  
King in Romania  ............................... 12
Commentary by Mihai Dinu

What Are Weekends Made for?  ....... 13
Commentary by Carmen Chieregato

The Role of Local Communities in  
Enhancing Retail  .............................. 14
Commentary by Anna Obraztsova

Birmingham Smithfield  ................... 16 
Birmingham City Council has recently  
announced Lendlease as its development 
partner to deliver the transformation of 
the 17-hectare Birmingham Smithfield site

Starting Shot in Changsha  .............  28
Ingka Centres ramps up investment in 
China with new mixed-use projects. This 
will cost the company €2 billion

Creating Space Instead of Creating 
Buildings  .........................................  30
According to Frank van Dongen and  
Willem-Jost de Vries of the Dutch design 
company TconcepT, such a transformation 
is necessary. An essential factor in under-
standing this kind of placemaking is the 
human scale

ECE Modernizes Nova Eventis  .......  32
The redesign and upgrade of the shop- 
ping and experience center in  
Leipzig/Halle will be carried out at  
a cost of 40 million euros

Shopping and Skiing  ......................  34
SevenCapital is developing North Star  
Village in Swindon. The Shopping & Leisure 
Project includes one of the United King-
dom’s largest ski and snow centers

Minsk As a Virtual Trailblazer  .......  36
The largest virtual amusement park to  
date in Europe has recently opened at a 
shopping center in the Belarusian capital.  
Tourists are also part of the target group

Mipim: Projects Everywhere  
You Look  .........................................  38
Once again, real estate developments will 
be presented and advertised in Cannes this 
year. Many of them will feature retail space

Mipim  ..............................................  78
This year the leading property event  
takes place from March 12 to 15, 2019  
as always, in Cannes

It’s not about Shopping Center  
Marketing. It’s about Product  
Marketing.  ......................................  44
Marketing as a decisive success factor has 
increasingly become a focal point of center 
management. However, what are the key 
factors for successful marketing? Elke 
Haeffner, Center Manager of Fünf Höfe  
in Munich of B&L Property Management 
GmbH, and Sebastian Guth, Managing  
Director of their lead agency 21Media,  
discussed this issue with ACROSS 

Peter Korbačka in a Purchasing  
State of Mind   ..................................  62
Last year, City Aréna in Trnava, Slovakia, 
became the property of real estate devel-
oper Peter Korbačka. He and Sonae Sierra 
have recently signed a joint venture agree-
ment to acquire three shopping centers in 
Spain for a total of EUR 485 million

The Key Question for Future-proof 
Shopping Destinations: Are We  
Really Relevant?  .............................  64
In this interview, Steffen Hofmann and 
Klaus Mennickheim, Managing Partners  
of iMallinvest Europe GmbH, share their 
profound views on current trends in the 
German retail real estate market with 
ACROSS

Market Movements in  
Luxembourg ....................................  76
There will be two new retail properties in 
the Grand Duchy, as Cloche d’Or and Royal- 
Hamilius will be opening there this year

Darren Richards  .............................  24 
British Land has announced the appoint-
ment of Darren Richards as Head of Real 
Estate

Good Mood and Exciting  
Perspective  .....................................  59 
Commentary by Christine Hager

Bricks Drive Clicks  .........................  66
A physical presence is key to consumer  
engagement

Step Away from the Desk  ..............  68
Why attending retail conferences is still 
relevant in today’s digital age

Advocacy in the EU –  
Why It matters  ...............................  70
Commentary by Joost Koomen

Retail Investment: Widening Gap  
between Europe’s Retail Markets ...  72
The Union Investment index analyses the 
attractiveness of the top 17 markets
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The Good Old Days  .........................  40
Department stores are in crisis. European 
department store chains close one store 
after the other. If the format wants to sur-
vive it needs to reinvent itself completely
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