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DEAR READER, 
What will the year 2019 hold in store for the retail real estate industry? With which arguments 
and measures will the industry captivate investors and clients? Will retail parks and outlet  
centers continue their winning streak? Will the trend towards development and revitalization of 
inner-city retail properties continue? Sure, projections would be easier if they weren’t pointing 
towards the future. Whatever the future may hold, dear reader, we once again dared to ask  
numerous opinion-leaders of the European retail real estate industry to share their expectations 
for this fiscal year with us. First off, even though the times of economic prosperity seem to be 
over in Europe and all signs point towards deceleration, the industry is cautiously optimistic.

Contrary to the US Federal Reserve, the European Central Bank will hold on to its low or zero- 
interest policy for the upcoming months. Generally speaking, this is a quite positive sign for  
European developers and investors. However, certain residual risks remain. Besides the looming 
“Brexit” nightmare, the retailers’ restrained expansion policies dampen the industry’s mood  
significantly. So-called soft facts become increasingly important, such as center positioning, 
customer acquisition, customer satisfaction, or omni-channeling, and many more. These are  
all topics that will have a decisive impact on the industry in the upcoming months.

One man in particular had a lasting influence on the industry in the past months: the Austrian 
real estate tycoon René Benko. This self-made man has been working consistently towards his 
dream of inner-city retail properties with a modern layout, by merging Karstadt and Kaufhof to 
create Deutsche Warenhaus AG and taking over the furniture store chain Kika/Leiner. This was 
reason enough for our editorial team and our advisory board to name René Benko “Man of the 
Year.” Benko goes even further and talks about his goal to establish Signa as a family-owned  
European industrial and investment holding in the future. It remains to be seen if he will ultimately 
join the league of the Oetkers, Ottos, Agnellis, and Reimanns. As I said before, projections would 
be easier if they weren’t pointing towards the future.

With this in mind, I wish you all very successful business year 2019 and hope you enjoy and  
benefit from reading this year’s first print issue of ACROSS.

Katharina von Schacky Global Head of Shopping Center Investments

The shopping centres of tomorrow will be micro-cities – focusing on the consumer experience! social interaction! and 
the creation of communities" High-tech heavyweights will coexist with small independent shops and urban gardens" 
Because the right blend is the key to a truly successful investment" Partner with us to shape the future of shopping" 
Benefit from our strengths as a global real estate asset and investment management company! with over #$ years’ 
experience and %& billion euros of assets under management" 

Interested? Contact us! +49 611 7105-0 or visit us on! www"commerzreal"com 

Visions made real!
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The Style Outlets Grows  
throughout Europe  .........................  62
Neinver continues to strengthen its position 
around Europe with two new projects in 
Amsterdam and the French Alps region

The European Outlet Market is under 
pressure for innovation  .................  64
Commentary Thomas Reichenauer

Now Open: The First Premium Outlet 
Village in the Nordics  ....................  65
East Finland Real Estate recently cele-
brated the opening of Zsar Outlet Village 
in Vaalimaa, Finland

Collaborative Innovation  
Success  ...........................................  56 
Unibail-Rodamco-Westfield and Toolbox 
Group jointly developed Mallcomm,
the retail community operations and  
engagement platform

Launch of the Logistics  
of Tomorrow  ...................................  57 
Germany’s first multi-label parcel shop 
opened in Hamburg's City Center Bergedorf 

Services and Leisure Take  
Center Stage  ...................................  58 
The modern mall has changed beyond all 
recognition–and necessarily so. Physical 
malls increasingly reflect the evolving 
needs of consumers and the accelerating 
pace of contemporary life. What was fast 
has become faster. At every turn, tech- 
nology plays a role. The retail industry has  
unlocked online sales channels, which 
complement a brick-and-mortar approach, 
rather than simply competing with physical 
stores

What the next year will hold in store 
for the retail real estate industry  ...  44
People say that predictions are hard,  
especially when they have to be made 
about the future. Be that as it may, 
ACROSS asked leading industry-players 
what to expect from the coming twelve 
months

“Clicks to Bricks” – An Unexpected 
Retail Trend  ......................................  6
Commentary by Nelson Blackley

Taking the Plunge: From Shopping 
Mall to Entertainment Center  ..........  7
Commentary by Till Walz

Destination Outlet ............................ 10
Commentary by Mayte Legeay

Responding to the Ongoing Change  
of Retail Trends  ............................... 12
Commentary by Gianfranco Lizzul

Challenges in a Retail World in  
(R)evolution  .....................................  14
Commentary by Amaury de Crombrugghe

Specialist Retail Products:  
The Investors’ Darling ....................... 15
Commentary by André Zücker

Convenience Schemes in Poland 
Mean Good Yields  ........................... 16
Commentary by Paul Kusmierz

Finestrelles  ...................................... 18 
On November 28, 2018 Finestrelles 
opened with a commercial offer of 103 
spaces from leading brands in fashion and 
restaurants, on an area of 39,250 sq m 
near Barcelona 

An Oskar for Osnabrück  ................  30
New shopping center projects in Europe 
have been scarce in recent years. The 
Unibail-Rodamco-Westfield Group has 
bucked this trend and is currently devel-
oping “Oskar”, an inner-city shopping 
center in Osnabrück, Germany

Retail Park Liptovský Mikuláš  
to be Expanded  ..............................  32
Following its completion just a few months 
ago, Soravia is expanding its Retail Park 
Liptovský Mikuláš location in Slovakia.  
The potential for exciting fashion concepts 
is tremendous

The New, Incredible Chapter of  
Nicosia Mall  ....................................  34
Cyprus’s ambitious shopping, leisure, and 
dining development opened its doors on 
November 21, 2018, revealing an extra-
ordinary space that has been designed  
to please

Entering India  .................................  36
Ingka Centres, formerly IKEA Centres,  
unveils a major new strategic vision that 
will see it invest !5.8bn over the next 
three years–and set off for the Indian 
subcontinent

Three Expansions and One  
Acquisition ......................................  38
Atrium has been extremely active in  
Warsaw over the past few months. CEO 
Liad Barzilai intends to further optimize 
the portfolio in the city

“Further acquisitions are under  
consideration”  ................................  40
In his interview, Dietmar Reindl, COO of  
Immofinanz, talks about the road to  
becoming Europe’s leading operator of  
retail parks and the challenges of “online 
retailing”

Christmasworld 2019: Lucrative and 
Eventful Highlights  ........................  76 
These days, an attractive product range  
and striking product presentation are the 
prerequisites for winning over customers. 
From January 25 to 29, 2019, Christmas-
world will give international retailers  
numerous suggestions and impulses for  
a successful business season in 2019/20

Mipim  ..............................................  78
The next Mipim takes place from March 
12–15, 2019, in Cannes, as always

Cineplexx Opens First IMAX Cinema 
in Greece  .........................................  54
It is located inside ONE Salonica, an outlet 
mall in Thessaloniki, which stands to bene-
fit from the new entertainment offering

Hong Kong’s Causeway is World’s 
most Expensive Retail Street   ........  70
For the first time in five years, Hong Kong’s 
Causeway Bay has replaced New York’s 
Upper 5th Avenue as the world’s most ex-
pensive retail street by rental value, accord-
ing to data from Cushman & Wakefield

Service Quality Is the Measure  
of the Future  ...................................  72
Retail Column by Christine Hager

Online Retailing in Alpine Countries: 
Further up the Mountain  ...............  74
A study conducted by EHI and Statista  
examines the e-commerce markets in  
Austria and Switzerland

F. Scott Ball  ......................................26 
The Board of Directors of Citycon Oyj has 
appointed F. Scott Ball as new CEO

An 8-Year Acquisition Term ............  68 
Helaba finances Atrium European Real  
Estate’s purchase of Wars Sawa Junior for 
EUR 170 million. The shopping center,  
located in the Polish capital, comprises 
26,000 sq m of retail space
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Man of the Year 2018  .....................  42
René Benko, a self-made man who set  
out to form a European-style omnichannel  
provider
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