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D
EAR READ

ER, 
Sustainability is the issue of the m

om
ent – precisely because it concerns the future of all of us. “Transform

-
ing the spaces in w

hich w
e live, w

ork, and play to enable a m
ore sustainable and prosperous future for all” 

is the title of this year’s M
IPIM

. Accordingly, the them
e of this issue is “green retail”, pages 16 to 57.

O
ur cover story as w

ell as the statem
ents provided from

 the entire industry, w
hether from

 renow
ned and 

critical architects, such as G
regory Fonseca of BD

P (p. 24) and blocher und partner (p. 30), from
 financial 

experts, such as Union Investm
ent (p. 28), to retailers, such as Kaufland (p. 34), and shopfitting profession-

als, such as Um
dasch, clearly dem

onstrate how
 creative, innovative, and future-oriented our industry is. 

H
ow

ever, they do not m
ince their w

ords w
hen it com

es to the challenges being faced. 

I hope that w
e have the opportunity to discuss m

any of these topics, face to face, at M
IPIM

 in Cannes. 
The ACRO

SS team
 w

ill be there and w
e look forw

ard to having m
any conversations, seeing each other, and 

m
aking new

 plans. Please feel free to contact m
e to schedule a m

eeting. 

Sincerely

D
EAR READ

ER, 
I am

 extrem
ely pleased that the them

e of m
y first issue of ACRO

SS as the new
 editor-in-chief is sustainability. 

It has becom
e absolutely clear that this m

atter is here to stay. Sustainability is no longer a trend – it is an 
attitude, a strategy, and a fundam

ental part of a com
pany’s success.

As such, the placem
aking industry is not taking sustainability lightly. That fact is not due to the prom

ising 
projects that other players have successfully im

plem
ented, w

hich can be read about in this issue. N
or is it 

due to the m
indset of the stakeholders. In m

ost cases, it is due to the collaborative effort that is required 
throughout the entire value chain of a real estate developm

ent project. O
ur interim

 conclusion regarding 
sustainability is clear: If w

e continue to focus our attention on collaboration and shared sustainability goals 
– even if that requires us to m

ake m
ore com

prom
ises – a great deal can be achieved for consum

ers, the 
environm

ent, and, ultim
ately, our ow

n value creation.

I hope you gain a w
ealth of new

 insight as you read this issue. Be sure to check back regularly on our 
w

ebsite w
here the subject of sustainability w

ill continue to play a m
ajor role in the future.

Sincerely
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M
ipim

  .............................................. 88 
The tw

o-day event w
hich features an  

exhibition area, conferences, and num
er-

ous netw
orking opportunities w

ill take 
place at the Palais des Festival in C

annes 
from

 M
arch, 15 to 18, 2022

W
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U

pcom
ing events in 2022 
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W
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industry in a sustainability-oriented  
m

anner, one of the encountered difficul-
ties is the fact that m

any groups have to 
becom

e part of a central vision
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Experts w

ithin the industry explain the 
m

ost relevant aspects of sustainability, 
based on their daily experience

O
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eed of  
Transform

ation  ............................... 24
According to G

regory Fonseca, BD
P,  

sustainable architecture m
ust take a  

conscious approach to energy and the 
overall ecosystem

 in the design of the 
built environm

ent

Sustainability G
oals Require Sound 

Concepts and G
ood Partners ......... 26

In term
s of sustainability m

ore efficient 
w

ays of w
orking together can still be 

found in the industry, says Andreas 
Tham

m
, U

BM

Eurovea Proceeding on  
Schedule  ..........................................14
Katarína Paule, Eurovea, and L'uboš 
Kaštan, JTRE, on the progress of their 
m

ixed-use com
plex in Bratislava and  

how
 they include current trends

Turkish Retail Real Estate M
arket  .....64

The overview
 of the Turkish retail real  

estate m
arket offers a look at the fast  

and exciting flow
 of 2021

“W
e Are the Am

bassadors for Success-
ful Retail Real Estate Investors” ...... 58 
Steffen H

ofm
ann and Klaus M

ennickheim
 

on w
hy specialist know

-how
 is so im

portant 
right now

 and w
hy they renam

ed their  
com

pany iM
allinvest to am

bas Real Estate

Follow
 the Right N

um
bers  .............. 8

C
om

m
entary by M

atthew
 Burke

Retail Real Estate’s Com
pounding 

D
igital D

ebt  ......................................10
PropTech C

olum
n by Peter Tonstad

“Leave M
ore Equity for  

Retailers!”..........................................12 
Stephan M

ayer-H
einisch describes  

how
 retailers w

ill suffer from
 "Financial 

Long C
O

VID
"
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Transform
ing Properties – an  

Im
portant Step Tow

ard N
et Zero ..... 28

The transform
ation of existing properties 

can be an im
portant step tow

ard clim
ate 

neutrality

A M
atter of Continuous Review

 ..... 30 
Sustainability is not a project – it is a pro-
cess, says Jutta Blocher, blocher partners. 
Therefore, flexibility is an indispensable 
com

ponent

G
reen Future – The O

pportunities 
and Challenges of Sustainable  
Shopfitting  ...................................... 32
The topic of sustainability is m

aking its 
w

ay into the area of shopfitting, resulting 
in creative retail solutions

Superm
arkets as Footfall Anchors – 

ESG
 as a Responsibility  ................. 34

Sustainability and, adapted for the real  
estate industry, Environm

ental, Social, 
G

overnance, are overarching issues for 
politicians, society, and the business w

orld 
that are back on the agenda w

ith full force

Is the Retail Real Estate Sector  
on the Path to becom

ing Carbon  
N

eutral? ........................................... 38
Retail real estate com

panies are facing 
increasing pressure from

 regulators and 
the investm

ent com
m

unity to report 
w

hat they see as their upcom
ing clim

ate 
risks

W
orking in Partnership w

ith  
Tenants is Key ................................. 40
The pressures of sustainability are equally 
high for both com

m
ercial real estate land-

lords and brand representatives

Create better: Innovating Light  
Solutions Tow

ards a Sustainable  
Future  ..............................................42 
O

ur w
orld is changing. Resource 

challenges and the fight against clim
ate 

change increase the need for energy 
efficient lighting

H
ow

 D
ata Can Save Your Store and 

the Environm
ent  ............................ 44

Identifying holes in the supply chain 
and addressing them

 can be a m
assive 

aid in the creation of a greener 
infrastructure  

The Landlord-Tenant D
ilem

m
a in  

the Retail Sector   ............................ 46
Retailers that lease their prem

ises 
have had difficulties im

plem
enting the 

necessary m
easures, as it is the landlord 

w
ho is responsible for building-related 

solutions  

H
ow

 to Avoid Accusations of  
G

reenw
ashing W

hile Effectively  
M

arketing Your G
reen Efforts ........ 48

According to C
aroline von W

esterholt and 
Jacqueline H

egenbart, 21M
edia, there is a 

clear and sim
ple strategy w

hen it com
es 

to m
arketing one’s sustainability efforts 

w
ithout being guilty of greenw

ashing 

Slovenia’s First O
utlet Shopping  

Village O
pening in 2023  ................ 62

The opening of the new
 outlet village on  

the Slovenian-Austrian border is planned  
for next year

O
utlook 2022 ...................................67

W
hat 32 European industry experts  

expect from
 2022
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Authentically N
arrated H

istory  
Appeals to All Senses @

 Fondaco  
dei Tedeschi Venice .........................63
Retail Shop Tip by H

eidem
arie Kriz

Buy Less, but Better ....................... 50
A grow

ing num
ber of shopping centers  

are m
aking sustainability their top priority 

right from
 the start. Turin-based G

reen 
Pea is one such exam

ple

Resilience Certification in Practice .... 54
C

ertification solutions that evaluate and 
certify operational risk for property port-
folios becom

e even m
ore im

portant

H
ow

 SH
O

RE Certification Creates a 
Safe and Sustainable Environm

ent  ... 56 
Sustainability is not purely about environ-
m

ental issues. O
ther im

portant factors 
also com

e into play w
hich relate to a  

sustainable asset
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